
IPV was a taboo and stigmatized topic in Asian American communities, and there were minimal 
repercussions for perpetrators. 

The reality:

Developing an innovative pilot program to prevent IPV, building upon lessons learned from an ongoing 
university-community alliance.

The opportunity:

Establish a Community Action Team to lead the development of a tailored and strengths-based 
social marketing campaign to promote peaceful, healthy relationships and build individual and 
organizational capacity to address IPV.

The strategy:

Manuscript was published in Violence Against Women 
Journal and awarded Best Violence Research of 2012 by 
American Psychological Association 

The results:

• Create Community Action Teams: Recruited and trained 
   diverse community members to play a central role in 
   planning and implementing the campaign, including 
   conducting participatory formative research.

• Develop Social Marketing Campaign: Developed tailored,
   culturally effective campaign strategies, messaging, and 
   materials to change community attitudes and norms related 
   to IPV and promote healthy relationships built on open 
   communication and mutual respect.

• Support Skill Building: Provided opportunities to practice 
   supporting those experiencing violence as well as build skills 
   in conflict management and healthy communication.

• Ensure Sustainability: Built upon community strengths
   and cultural values to engage community members 
   and create sustainable change.

PREVENTING INTIMATE PARTNER VIOLENCE (IPV) 
IN IMMIGRANT COMMUNITIES

Although IPV is a problem in all communities, how it is experienced 
and addressed varies. There were no evidence-based models for 
primary prevention in immigrant communities.  

The issue:

STRATEGIC PLANNING EXAMPLE

• Increased understanding of the spectrum of IPV and its negative impact.
• Increased self-efficacy and sense of responsibility for addressing IPV.
• Increased skills in building healthy relationships.


