STRATEGIC P

CREATING AWARENESS FOR
A NEW NONPROFIT

The issue:

The reality:

It was too young to apply for grants.

It had little budget to support fundraising.

It's “community” was the peers of its founders, 25 - 40 year olds

The US audience (its primary donor base) didn’t fully understand the issue.

The opportunity:
Studies show that 25 - 40 year olds are not yet philanthropic, but they are action-motivated,
and avid, sophisticated users of social media.

The strategy:

Create a strategy that leveraged social media, positioned the community
as advocates and created an easy, realistic financial ask. The strategy include:
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